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Guide to Trademarking

All logos and text treatments of our game names, product names and taglines should have a mark when used in advertising.
This guide will help to clarify how and when to use the ®,™ and ** marks on our games, products and taglines.

Logos: Artwork should always include the appropriate mark regardless of how many times it's used.

Text: Even when used in conjunction with a logo, a text version of the name should include the appropriate mark
ONCE PER PAGE with the first mention.

Size & Positioning

Logos: The mark should be placed at the designer’s discretion at the far right, elevated to
the cap height area. In some cases, the logo design will dictate that the mark is placed
near the bottom. Consider the Oregon Lottery*™logo as an example. All marks that should
be capitalized (i.e. ®,™ and ).

Text: In text, the mark should be placed at the right of the word or words and slightly
elevated off the baseline into the cap height area. All marks that are used should be
capitalized (®,™ and ™). Thee size of these marks should be as small as possible, yet
maintain their legiblity. The mark should not dramaticly interfere with normal type spacing.

Examples
Placement: Yes: Megabucks®" No: Megabuckssm
Punctuation:  Yes: Play Megabucks®"! No: Play Megabucks!*"
Case: Yes: Megabucks®™ No: Megabucks™
Size: Yes: Megabucks®" No: MegabucksSM
Spacing: Yes: Play Megabucks®™ now. No: Play Megabucks®™ now.
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Game, Product and Tagline Usage

Oregon Lottery” Pick 4™

It Does Good Things™ Trio™

Playtime® Lucky Lines™

Video Lottery™ K4™

Powerball’ Scratch-its™

Power Play” Click&Play™
Megabucks™ Breakopens™

Kicker™ No Marks Needed: Keno
Win For Life™
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